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Welcome to the Drunken Ape Social Club, a
place for apes to grab a drink amongst frens,
to unwind, share stories and laugh the night
away!

We are launching the first (that we know of) IRL
brand of spirits, distillery and metaverse bar born
by an NFT.

We have a strong belief in the Solana ecosystem
and it's ability to help bridge the gap between
complex blockchain technology and simplistic
user friendly UI and at a fraction of the other
chains transaction fees. We have decided to
launch on Solana as a result and hope to help
bring a lot of eyes to the space and chain with
this project.

A lot of thought and careful planning has gone
into this brand in the months leading up to our
launch and we want to share in detail how we
plan to make this dream a reality.

Introduction
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Opening a distillery is a difficult and
expensive process, we understand that
and we don’t intend to do this on day
one. Our plan is to launch this brand of
spirits right after mint and to market
and grow the brand to the point of self
sustainability. This will ensure we aren’t
overextending and spending dollars on
channels of business that will
undoubtedly cause undue hardship on
the fiscal responsibility and ultimately
the businesses longevity until the time
is right. Once we’ve established the
brand with a successful sales channel
and profits are being brought back
through the business in regular,
successful sales we will begin to
allocate funds to the preparation and
launch of the DRUNKEN APE
DISTILLERY. To start running this brand
in the real world as soon as possible and
save on time and costs to get us up and
running we will be using a process
called contract distilling.

Real World Utility

Launch The Brand (Q2
2022)
Established Sales (Q1
2023)
Invest In Growth Of
Brand (2023-2024)
Expand Sales To Retail
(2023-2025)
Distillery Launch
(2026 EST)
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Contract Distilling

Contract Distilling is a process by which a licensed distiller is able to make
products for a business without requiring a federal distillery (manufacturing)
license or physical facility under a contract and using the established distilleries
current license and facilities to produce spirits. It is a streamlined process that
allows us to get to market much quicker with a finished smooth spirit and a
significantly shorter wait time for regulatory requirements to be met.

Much Lower Start Up Costs

Start up cost of this type of operation is pennies on the
dollar of what it would be to start our own distillery
today. 

Significantly Less Red Tape

Through contract distilling we can subcontract under
an established distiller to produce our spirit immediately
once the mint happens and get bottles out for sale as
quickly as possible. Distiller will manage all elements
from the recipe we work with them to manufacturing
and bottling, plus anything in-between.

Flexibility To Launch Small Qty's

Gives us the ability to only produce a small quantity of
bottles at a time. Allows us options to run different
spirits and test the markets reaction to them before
investing a huge amount into one spirit that may not sell
as well as others. 
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The worldwide alcoholic beverage market makes more
than $1.5 Trillion Dollars annually as of 2021 and is
expected to hit $1.8 Trillion as of the end of 2022!

In Worldwide Revenue
As Of 2021

The worldwide alcohol market has grown year over year consistently over the last
decade save and except for the last two years of COVID. This was largely due to the
virus mitigation efforts that affected the industries ability to get product to places
that would typically move large volumes. In spite of this however the alcohol industry
is poised for an explosion of growth that's anticipated over the next 3 years reaching
over $2.2 T in worldwide revenue by the end of 2025. 

$1.5T

Alcohol Market

In Worldwide Revenue
As Of 2022

$1.8T

In Worldwide Revenue
As Of 2025

$2.2T

Worldwide Alcoholic Bev Market Revenue 2012-2025
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 The craft spirits market continues to grow rapidly and
has been grabbing market share year by year in the US

In US Revenue As Of
2018

The Craft Spirits market has exploded all over the world in
the last decade. Major growth has been seen worldwide but
in the US the growth has been by almost 50% year over year
for the past 6 years. There is a great opportunity to get into
this industry as it continues to gain popularity at a rampant
pace. Spirits outpaced growth of both beer and wine from
2000-2016. We intend to target specific sects of this rapidly
growing market with a targeted and strategic approach to
trying to gain some of the market share in the United States.

$4.5B

Craft Spirits
Market

In US Revenue As Of
2019

$6B

In US Revenue As Of
2020

$8B



Upon mint closing we will file all necessary
legal paperwork, trademarks and fulfill permit
requirements to get approval to sell online in
the US and Canada (Approximately 3-4
weeks). 
The day our permit is approved by the
TTB/AGCO our contract distiller will be ready
to get the bottles to our distribution channel
and push the brand to 37 states and across
Canada
The sales channel will start with online sales
which we will thoughtfully market through a
variety of different readily available mediums:

Social Media Blasting and Ads
Target Social Influencers and Web3
enthusiasts To Do Tastings and other
events to spread the awareness through
their channels
Community based marketing and channels 
Lean on the community and leverage their
connections to allow access to markets
and 
Cont'd

The Drunken Ape Brand is going to be one that
will be largely recognized by Solana champions,
the web3 community and spirit enthusiasts
worldwide. In order to engage the proper
channels and grab market share we have the
following marketing plan and timeline of getting
the brand to market:

The
Drunken

Ape Brand

Brand Awareness

Strategic Marketing

Online Sales Channels

Partnerships

Targeted Approach to
Growth

Community
Involvement

Sponsorships
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Strategic partnerships with other
established blue chip NFT brands (already
in talks with some)
Partnerships with established Crypto
marketplaces and exchanges (already in
talks)
Sponsorships with E-Sports and other
closely related web3 entities
Pop up shops throughout Canada and the
US to bring brand awareness in targeted
locations
Presence at many web3 conferences,
hacker houses and other events 

Once we've established the sales channel and
the business is growing we plan to continue to
reinvest into the brand growth until it is a self
sustainable operation.
Given the size of the market and  the channels
we are going to be using we anticipate a
significant amount of revenue coming back to
the project after Q4 2022.
We anticipate sales of over 10,000 bottles in
our first year on market and with a profit
margin of roughly 30-40% there should be
significant reinvestment back into the
businesses growth for year two.
In year two-three as the brand gets
recognition through our marketing efforts we
plan to get it on the shelves where it will now
actually move to have further brand exposure
and sales growth will continue to multiply

The
Drunken

Ape Brand
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Brand Awareness

Strategic Marketing

Online Sales Channels

Partnerships

Targeted Approach to
Growth

Community
Involvement

Sponsorships



Drunken Ape
Social Club In The

Metaverse
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The Concept

We want to be able to have our community get together outside of the confines of
discord and twitter. Our apes are all over the world and we want to have a place we can all
get together and hang out. Metaverse real estate is becoming increasingly popular so we
want to build the Drunken Ape Social Club as a pillar in the community.

We will be opening a bar that while open to the public, will have plenty of advantages for
the OG Apes. There will be specialty drinks and clothing only available to you. There will be
certain times the club will be closed to the public for private events for the NFT holders as
well.

Phase two of this build out is that there will be a stage in the bar where we have live music,
comedy and other acts performing. We want to be a spring board for fresh, undiscovered
talent. We will be regularly featuring new artists, so outside of the community there is a
good reason to come by. More to come on this in Roadmap 2.0, but suffice it to say you
wont want to miss out.

Through secondary sales, advertising and promotions this will be another profitable arm of
DASC. As with the real world distilling profit it will be shared with the community that's
gotten us there.

The Plan

To do so we will be taking some of the proceeds of our original mint, along with alcohol
and merchandise sales as they grow through the early years to purchase prime real estate
in the Metaverse. We would love to be able to give a certain level of detail to which
metaverse space we will be settling on, however, as this space moves so quickly we'd be
foolish to choose one today that may not exist or be as popular tomorrow. 

We are keeping a close eye on the space and will be purchasing a few of our favourite
Metaverse NFT's (i.e. Portals & Enviro) in order to ensure we're ahead of the curve when
the time is right to build it out. In the meantime until we are certain of the space and are 
 ready to launch we will continue to build out the concept and wait to see who the
metaverse real estate winner on Solana is.



Drunken Ape
Social Club In The

Metaverse
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Opening a distillery is a difficult and expensive
process as we have mentioned before. We
have gone through the start-up costs of
opening a distillery and at a minimum we will
need approximately $100,000 in order to buy
the equipment necessary to manufacture the
spirits and get properly licensed to do so. This
includes a cooker, fermenter, still and a ton of
other equipment necessary to get the
infrastructure needed to launch production.
On top of this we will will need to build out the
physical space which based on our projections
should cost approximately $200,000. In our
estimations the cost of rent will be around
$100,000 per year in some of the locations we
have begun scouting out. All in all we need to
have put together around $400,000.00 in total
as a start up cost for the first distillery location.
Based on our sales projections we should be
able to meet this target by year four of our
operations. This of course is a projection and
could be achievable somewhat quicker if we
outperform projections or take quite a bit
longer depending on the growth. We are
committed to either timeline but what's most
important to us is the sustainability of the
brand and ensuring that building the distillery
does not hinder the growth of the established
sales and revenue being brought in by the
spirits brand. We can't wait to welcome the
DASC Holders to the Grand Opening of the
DASC Distillery in the near future!

The Distillery

Location

Equipment

Start Up Costs

Construction

Operations

Manufacturing The
Spirits

Open to the Public
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Holder
Rewards
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We want to make sure that our investors truly get the
most value possible for their money. To achieve this, we
are going to offer a massive 50% profit spilt from all
monetary avenues. 25% of the profit will go back to the
holders, monthly, in an equal 1/2888 share. The funds will
be airdropped directly to their wallets in Solana. The other
25% will go directly to a community wallet (soon the be a
DAO once it is created), to fund future projects and
revenue streams for the community. The other 50% of the
profit will go to the vault wallet, to continue funding the
business. No funds from inception of the business will go
as profit taking to the owners, everything until all roadmap
goals are reached will go to future funding of the project. 

We are applying a profit share on the gains from all
secondary sales as well. 15% of the secondary sales will go
directly to the community wallet and 85% to the vault
wallet, again to further fund the project. 

There will be additional revenue streams after mint, such
as our online store, where the same 50/50 profit share will
be in effect. Casino based projects where profits will have
the secondary split value of 85% vault and 15%
community. 

Finally talks about staking/coin development are on the
table as well. We have had preliminary talks with both
partner projects and with our development team about
these options. We want to make sure all value is always
brought to the community. After mint this will be
discussed with the community and we will listen to what
they want and proceed based on a vote!

Numerous
Revenue Stream

Spirits Sales

Merch Sales

Secondary Sales

Third Party
Partnerships

Rewarding Holders
Is Our Top Priority



Mint Milestones
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It's a big world out there and we aren't numb to the market and it's daily saturation. We are
working everyday to bring eyes to this project and bring the right type of community
behind us to make it fly.  It is our plan to fully sell out the project and follow our roadmap to
a tee, however we understand the reality of today and how different scenarios are
possible. In the interest of full disclosure and to ensure that we've thought out every
situation we have outlined below briefly the plans we have for different levels of mint
sales.

Full Sellout: 
If we achieve a full sellout, we will be moving ahead with a two spirit, several thousand
bottle run, in both Canada and the US. We will hire two full time sales associates and a PR
firm to work with us on growing the brand and increasing the sales channels. We already
have lawyers and accounts ready to move ahead with incorporation and licensing. We
already have a concept for the metaverse bar complete but we will be hiring the
developer full time to get working on the functionality behind it!

75% Minted: In this scenario we will move ahead with a one spirit, several thousand bottle
run, in both Canada and the US. We will hire one full time sales associates and a PR firm to
work with us on growing the brand and increasing the sales channels. We already have
lawyers and accounts ready to move ahead with incorporation and licensing. 

50% Sold: In this scenario we will move ahead with a one spirit, thousand bottle run, in
both Canada and the US and we will be working in house with our team to grow and
spread the brand far and wide. We already have lawyers and accounts ready to move
ahead with incorporation and licensing.

25% Sold and Under: In this scenario we will move ahead with a one spirit, thousand
bottle run, solely in the US. We already have lawyers and accounts ready to move ahead
with incorporation and licensing.



We thank you for the
communities continued
support and send love

and vibes from the
whole team at the DASC
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DASC THANKS YOU!

Thank you for giving us a voice in this
space and hearing us out. We are just
another group of people who want to
effect some change in the space and do
something different. IRL utility is
something we believe is the future of
NFT's and we are putting our time and our
money behind it! 

We must say though, without the
community behind us we are nothing and
none of this would be possible. Without a
doubt the coolest thing about launching a
project is the people you get to meet and
connect with from all over the world.
Web3 is an inviting space and is such a
great way to connect people from all
walks of life! Solana is our home and we
love the technology and people we have
met along the way! We can't wait to show
everyone what we're all about and grab
drinks in the Metaverse Bar and meet you
all at the distillery for a drink in the not so
distant future!


